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Cashing In On Combos
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“By keeping it simple, the home gardener has more sueeess

lov a longer period of time, which makes them leel good about
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|i Always In Bloom drop-in
combo planters have been a
hit at the three Al's Garden
Center locations in Oregon the
. last two years.
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More Online:
while To see pho!os of combos from
. Ball Horticultural Co., Benary, Ecke
Ranch, Hort Couture. Pacific Plug &
Liner, Plant Haven, Proven Winners,
Selecta First Class, The Suntory
Wy Collection, Syngenta Flowers
and Terra Nova Nurseries, visit
JOM- N " In ad-
. dition, Mark Bigej goes into more
detail about Al's Garden Center's
Always In Bloom program in an

online-only Q&A.
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